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ABOUT  THE PROJECT 

The project “Leite é Vida!” (Milk is 
Life!) was launched in April 2016, 
one year after the milk quota in UE 
no longer being in place. With a 
dairy sector under pressure, a small 
group of women dairy farmers, 
proactively took the initiative to 
promote national milk consumption. 
This independent project was 
integrated and supported by the 
Portuguese Association of Dairy 
Farmers. 
 
The project intends to bring the 
school community and, in some 
way, consumers, students and 
teachers, closer to the rural context 
and the farmer’s daily life and 
agricultural dynamics. The project 
considers that the farmer is the 
most appropriate agent to explain 
to children all aspects related to 
milk production.  
 
In summary, “Milk is Life” aims at 
promoting the image and 
consumption of Portuguese milk 
and dairy products through a 
communication project toward 
children, considering that 
information for children will have an 
effect until their adult life, and at 
present, they can also spread a 
positive message to adults. 
 

Children visits to farms - Learning and free-time 
activities centres and schools are invited to 

promote visits to dairy farms in their 
programmes. allowing children and teachers 
interaction in real context with the cows and 

farmers. 

The farms go to schools - Actions at school level, 
to tackle with the theme of milk production. The 

children learn and participate in fresh cheese’ 
making workshops. Videos also show the work 
of hygiene, food and animal well-being that are 

inherent to the activity.  

Communication through the Facebook - The 
page is fed with videos sharing positive 

information and publicizing events related to the 
sector. The main concern is improving the 

consumer's perception of modern dairy farms 
and dairy supply chain. 

TASKS 

In 2019, the project reached 1227 
children, their teachers and 
assistants, who learned about the 
daily production of milk through the 
visits to dairy farms and workshops in 
schools. 

The project has been disseminated in 
various media 

Television 

Internet 

Technical events 

TARGETS 
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STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

 Active, young, dynamic and 
trained team members, with 
great know-how about the  
dairy sector (DS) 

 Project relevance recognized 
by DS and target Audience 

 Combining the strength of 
communication networks with 
practical reality 

 Be a new and real-life 
experience for the target 
audience 

Project funded by www.dairy4future.eu 

Informing children and young people will have an effect until their adult life and 
communication is essential to demystify some ideas and combat misinformation 
related to agriculture and animal prodution. 
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Marisa COSTA (APROLEP): marisa.aprolep@sapo.pt    -    Henrique TRINDADE (UTAD) : htrindad@utad.pt   

 

             For more information  
 

 

• https://www.facebook.com/Leite-%C3%A9-vida-
510846829110102/?ref=page_internal 

 Limited human and material 
resources 

 Action limited to the number 
of volunteers in the area of 
action and the children and 
young people connected 

 Project with a geographically 
restricted impact 

 Difficulty in coordinating with 
other initiatives 

 

 Changes in consumer habits 

 The interest of schools and 
study centers  

 Growing interest in 
knowledge of agricultural 
activities 

 Open  the barn door, show 
that the production has 
nothing to hide 

 Contribute to showing young 
people the origin of food 

 

 

 Lack of a joint strategy by 
organizations to communicate 
clearly and continuously  

 Biased and negative informa-
tion about agriculture & 
livestock in school textbooks  

 Positive ideas on milk are 
more challenging to get across 
than a negative message 

 Some ethically less respon-
sible farmers give a negative 
image of the dairy sector 

Almost five years after the 
beginning of this project, we are 
sure that investing in children 
and young people's education 
and communication is essential 
to demystify myths and combat 
misinformation related to 
agriculture. The workshops are a 
dynamic strategy to involve 
children, parents and teachers by 
assigning them an active role in 
building knowledge. The path is 
long and increasingly 
challenging. For our part, we will 
continue to do what we can to 
make known the current 
agriculture: modern, sustainable, 
based on science, and that has 
the animal and its welfare as a 
priority. 

Leading the "milk is life" team is 
an enormous privilege and a 
great responsibility. 
Communicating transparently 
and continuously to make known 
what is behind a glass of milk is 
the main objective of this project, 
and I believe that no one better 
than the farmer to explain what 
he does and why he does it. 
Today, consumers do not know 
how we produce food, and much 
of the information they obtain is 
biased and comes from social 
networks. It is urgent to 
communicate. Every day we are 
confronted with false information 
in the media, social networks, 
school textbooks, and even 
classes.  
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